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National Economy Sectors of Latvia: Difficulties in
Printing and Publishing Industry, Paper and Paper
Products Manufacturing and Computer Design
Industry. Medium-Term Prospects
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Abstract. The aim of the research is to define export potential,
future perspectives and restrictive factors of the sector.

Methods used: monographic approach, document analysis,
survey, interviews. The author concludes that the sector has
overcome the crisis well. In 2010, the sector turnover was 7.2%
from the total turnover of the manufacturing industry, which
acknowledges the important role of the sector. The sector has an
average export potential. The author considers that for more
successful development of the sector, it should be included in the
priority segment list of the Ministry of Economy -
»Manufacturing industries with a considerable investment in
increase of added value and export, and with a high growth and
export potential in the future”.
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I. INTRODUCTION

In October 2009, Ministry of Economy published the
Informative Report On The Medium-Term Policy Directions
of Economic Recovery, which defined the long-awaited
medium-term goals and tasks of Latvian national economy
development (by the year 2015), listed the government-
supported priority segments and directions thereof, described
the major goals and activities aimed at raising competitiveness
of the whole national economy, and creating of favourable
business environment. Not a single crisis management strategy
has been applied during the years of crisis in Latvia.
Consequently, the way out of the economic recession is not
being directed purposefully; instead, it runs in an unorganized
and self-development manner. Therefore Latvia is facing the
sequences of the recession, i.e., unemployment rate reaching
up to 15 % in the certain regions in 2010. At the same time,
there are sectors thirsty for skilled workers. On December 1st,
2010, National Education Development Agency in
collaboration with Latvian Employers’ Confederation and
Free Trade Union Federation of Latvia, as well as with
National Education Content Centre and State Education

II. NOTION OF PRINTING INDUSTRY AND TYPES OF PRINTING
PRODUCTS IN LATVIA

In any country, development degree of printing industry and
related branches is indicative of not only its technical advance
but — to a great extent — also the economic and intellectual
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Quality Service has initiated implementation of the European
Social Fund project ,,Development of Sectoral Qualifications
System, And Increasing the Efficiency and Quality of
Vocational Education”. The major goal of this project was to
form a permanently working quality system providing proper
content of vocational education to meet development needs of
the sector. The project will last until November 30th, 2013.
One of the goals of the project to be completed between 2011
and 2012 is a research of 12 particular sectors including
printing and publishing, paper and paper products
manufacturing and computer design industries, and to define
demands of labour market. This research offers current vision
of the sector by sectoral professionals and a national
coordinator of the project representing the Latvian Employers’
Confederation; it defines problems of the sector and medium —
term development prospects. Though printing and publishing,
paper and paper products manufacturing and computer design
industries are not found among the priority or special support
sectors on the list of the Ministry of Economy, the author
would like to suggest that the sector has overcome the crisis
well and keeps growing. The goal of the research is to study
types of printing products in Latvia, the role of the sector in
manufacturing industry, to define the export potential of the
sector and the impeding factors. To reach the goal, the
following tasks were set:

- study information on the sector on the basis of statistical
evidence and data of nongovernmental organizations
representing the sector;

- survey experts and/or professionals from the sector on
problems and development of the sector, as well as export
prospects thereof;

- draw conclusions and develop suggestions for rising of the
sector’s medium-term competitiveness.

Methods applied in research: monographic
document analysis, survey, interviews.

approach,

growth thereof. The domestic demand is closely associated
with both purchasing power of population and financial status
of companies. People afford to buy books and subscribe to the
press just after they have managed to cope with urgent
payments. The same applies to companies forced to reduce
expenses on marketing and various representation costs under
austerity measures.
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The notion of printing industry covers a large body of
sectors which include:

e Printed press
advertising, etc.);

e  Paper products manufacturing (cardboard wrapping,
labels, office supplies, etc.);

e  Pre-processing of printed press products (artwork,
layout design, construction, etc.).

Particularly good development prospects are put into
question for printing and publishing industry, manufacturing
of paper and paper products in Latvia. Definitely, companies
will have to go in line with changes in clients’ demand in
terms of colourfulness of products, performance deadlines,
and rendering a range of additional services. Digital printing
technology is expected to be more widely used in production
of smaller runs of printed press products. Like all over the
world, volumes and runs of printed newspapers shrink also in
Latvia as a result of competition from the internet, and those
are likely to be cut even more. The steady growth trends in
terms of both quality and quantity are anticipated in the field
of wrapping and labels also in the coming years.

products  (books, periodicals,

u1

1 - newspapers (5%; LVL 6 mil.);

2 —magazines (9%, LVL 12 mil.);

3 —books (27%; LVL 36 mil.);

4 — advertising (17%, LVL 22 mil.);

5 —wrapping and labels (35%; LVL 46 mil.);
6 — other products (8%, LVL 10 mil.)

Fig.1 Break-down by types of printed press products in Latvia in 2010

Source: (data of Latvian Printers’ Association - LPUA).

II. A BRIEF HISTORY AND DEVELOPMENT OF THE SECTOR

Records on the most ancient books on the territory of Latvia
date back to the 13th century. The Livonian Chronicle written
by Henricus de Letti in Latin is deemed to be the first book
written in Latvia. The book reflects history of conquering of
this area from the crusaders’ angle of view. In the 14th and
15th centuries, with economic influence of Latvians growing,
records in the Latvian language appeared. One of the greatest
world discoveries — Gutenberg’s printing technology — started
its spreading in the 80s of the 16th century in our country.

Publishing of books and printing press industry grew
throughout the following centuries. One of the most notable
events having recorded the name of Latvia in world’s printing
industry history is the first edition of the world-famous
Imanuel Kant’s “Critique of Pure Reason” that was printed

right here in Latvia - in Stefenhagen’s Printing House in
Jelgava City.

Publishing of books and printing houses truly blossomed
between the 20s — the 30s of the 20™ century, when Latvia was
the second in Europe in terms of books published per 100,000
inhabitants, just staying behind Denmark. The notable
publishing houses of this period such as — Zelta abele,
Gramatu draugs, Ansa Gulbja, Jana Rozes etc. — and print
shops, where editions thereof were produced, laid the
fundamentals for high culture of publishing and graphic arts in
Latvia.

During the soviet period, print shops acquired new equipment
comparatively rarely therefore technical supply and quality of
available materials lagged far behind that of other
contemporary printing houses in the world, for plenty of years.
Nevertheless, skills of graphic arts workers in Latvian
publishing houses were highly valued in the Soviet Union.
Printed press products made in Latvia gained appreciation in
different competitions organized in the Soviet Union.

As soon as Latvia restored its independence in the 90s of the
20th century, a rapid privatization of Latvian publishing
companies took place. The new owners made considerable
investments in the purchase of new, modern equipment and
construction of appropriate industrial buildings. Up to early
2011, investments amounting to nearly 85 million lats have
been made into production companies of the sector. Certainly,
this was reflected also by the increase in production volumes;
during the time period ever since 1997, annual turnover of the
sector has quadruplicated. Over the entire said period, except
for 2009 when printing and publishing sector was also heavily
hit by the economic crisis, the total rates of the sector grew
significantly.
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Fig.2 Annual growth of production volumes of publishing and printing
products
Source: LPUA data

IV. ROLE OF THE SECTOR IN LATVIAN MANUFACTURING
INDUSTRY

(data of Latvian Ministry of Economy)

It is difficult to give an exact number of companies operating
and people employed in the sector. According to data of the
Enterprise Register of the Republic of Latvia, lots of
companies define their type of business as publishing and
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rendering of graphic arts services. In fact, these companies are
not engaged in production, they are rather agents in these
fields. Latvian Printer’s Association (LPUA) provides data
suggesting that we can speak about 350 companies really
operating in printing industry, and about 4,300 workers
employed. Latvian graphic arts workers are in a privileged
position to a certain extent, since — as it is known — machinery
employed in print shops requires considerable investments,
and usually it is operated for a very long period of time. In the
90s of 20th century, Latvian companies were forced to start
establishing their enterprises from zero, and now those are
equipped with the latest machinery and technologies.

Over the recent years, new plants were installed and almost
fully completed with the latest machinery by the companies
Livonia print, Jelgava Printing House, Press House Baltic,
S&G, Liepajas Papirs, The Mukusala Printing Group, Stora
Enso Packaging, Design and Printing House, etc.. Substantial
investments in modern equipment were also made by the
companies VG Kvadra Pak, UnitedPress Printing House,
Printing House ‘“Latgales druka”, Talsi Printing House,
ADverts, Tipo print, Imanta, Rene print, Veiters Corporation,
Dardedze Holography, etc. printers.

V. WHERE NEW PROFESSIONALS OF THE SECTOR ARE
TRAINED?

Currently, specialists of the publishing and printing sector are
trained just at Printing and Publishing Industry Centre of Riga
State Technical College, in Latvia. In four years, the students
— along with the secondary education - obtain profession of
printed materials designer, offset printer, graphic arts
technician, and printed materials post-processing specialist.
Secondary school graduates are offered an opportunity of
acquiring the profession of printed materials digital designer
in 1.5 years. The sector employs also advertising and
computer design specialists having acquired the secondary
vocational and higher education at the educational
establishments subordinated to the Ministry of Culture.
Graduates of these educational establishments have sufficient
artistic level and high creative potential, yet they lack
knowledge of specific graphic arts technologies required in
pre-processing of printed press materials.

Education provided by the Printing and Publishing Industry
Centre of Riga State Technical College enables the graduates
to start working in printing companies successfully. However,
they should take into account that machines employed in the
production are very complicated technologically, and serious
additional training is required before working on them
skilfully. Unfortunately, the training centre cannot provide
practical training of the students fully, as it does not have
production facilities meeting the latest demands. Almost the
whole process of obtaining the practical work skills is
organized in the companies during field practice of the
students. This issue is expected to be treated in the next few
years during implementation of the ERAF project
“Modernizing of training facilities and infrastructural
improvement of Riga State Technical College” providing
construction of a field training centre and equipment thereof
by the latest graphic arts machinery, in Riga, at 64 Darzciema
Street. Printing and Publishing Industry Centre of Riga State
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Technical College implements several more projects aimed at
updating and improving of contents of studies and
methodological materials, as well as improving of theoretical
knowledge and practical competencies of teachers of
vocational subjects and practice managers providing also in-
service training of teachers with the best companies of the
sector.

During joint implementation of the ESF project “Development
of Sectoral Qualifications System, And Increasing The
Efficiency and Quality Of Vocational Education”, the
National Education Content Centre, Latvian Employers’
Confederation and Free Trade Union Federation of Latvia
have established a council of experts of publishing and
printing, paper and paper products manufacturing, and
computer design sector. The council has set to its work quite
recently, and - during the first meetings - has realized the
urgency of remarkable improvement of students’ training
quality in the current programs, and development of new
programs, and in the training of raw-materials purchase
specialists and trade agents of printed press products.

In overall, a big problem is caused to the sector by the fact that
university degree in printing and publishing specialties cannot
be obtained in Latvia. Companies employ just a few
professionals having acquired their higher education at
Moscow or Lvov universities. The bulk of senior managers
and engineering personnel have gained their knowledge
through self-education, at various training courses arranged by
equipment suppliers, and during in-service training in the
production companies.

On January 4th, 2011, an agreement between Latvian Printers’
Association and the Latvian Investments and Development
Agency was signed on implementation of the project
“Improving of labour force qualification in Latvian printing
and wrapping sector”, enabling the sector’s companies to
provide training to their staff by using funds of the European
Social Fund beside their own financial means; the sector’s
companies take advantage of this opportunity quite eagerly.

VI. EXPORT POTENTIAL OF THE SECTOR, FUTURE PERSPECTIVE,
AND IMPEDING FACTORS

On the whole, printing and publishing industry and paper
products manufacturing have the following typical features in
Latvia:

e  high added value;

e modern equipment;

e  strong export potential;

e  prestigious production;

e qualified labour force.

The listed advantages are the promoters of the high export
potential of Latvian publishing and printing industry. In 2010,
the sector exported 55% of the production. Indices of the first
half of 2011 allow to hope that this rate will grow and exceed
60%. There are several companies in the sector (Livonia print,
UnitedPress Printing House, Press House Baltic, DPN, etc.),
exporting nearly 90% of the printed press products
manufactured.

Moreover, it should be stressed that quality and prestigious
printed press products with high added value are exported —art
books and photo albums, tourist guides, illustrated magazines,
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exclusive wrapping (for sweets, perfumery, medicine), and
labels.

TABLE 1
PERFORMANCE RESULTS OF THE LARGEST COMPANIES OF THE SECTOR IN
*
2010

Stora Enso Packaging 20.31 11.60
2. Livonia print 14.70 14.70
3. PGM 9.20 2.30
4. Press House Baltic  6.80 6.00
5. Tehnoinform 6.30 5.40
6. VG Kvadra Pak 5.00 3.00
7. Jelgava Printing 3.80 1.30
House
8. Liepajas Papirs 3.60 1.60
9. Dardedze Holography 3.19 0.68
10. Veiters Corporation  3.05 1.50
11. United Press 2.30 2.20
12. Fenster 2.00 0
13. ADverts 1.90 0.70
14. Krauklitis 1.25 0.65
15. Tipo print 1.,05 0.45
16. Printing House 0.95 0
,Latgales druka”
17. McAbols 0.77 0
18. Talsi Printing House 0.73 0

Quality of the production is strongly supported by the fact that
the major export markets of Latvian printing and publishing
industry products are the Western countries with traditionally
high level of printed works and corresponding requirements —
Norway, Denmark, Sweden, Iceland, Germany, the
Netherlands etc.

Nowadays, publishing companies throughout the world,
irrespective of their location, undergo significant changes in
technologies, information transmission methods, and global
competition. The same applies in full to printing industry of
Latvia, too. The major hallmarks traced by the sector for
medium-term development are the following:

. Globalization

*

The table includes data provided by the sectorial companies voluntarily at
LPUA request.
Source: LPA data

The convenient options of sending files electronically, on-line
editing of texts and approving of colour proof sheets have
lessened importance of a print shop location. Earlier, print
shops held the composed matter and films; therefore it was
logical that printing was performed by the same company.
Today customers normally prepare the material subject to
printing on their own, and may choose to forward it for
printing to any place around the world. Thanks to this option,
printing houses of Latvia such as Livonia Print, UnitedPress
Printing House, The Mukusala Printing Group, The Press
House Baltic, Jelgava Printing House, VG Kvadra Pak, etc.
produce printed press products for export successfully.

3 Colourfulness of printed press products

Currently, colour products account for nearly 60% share
within the gross volume of printed press products, yet it is
forecasted to grow by 85% in 2020. It is not just for printing
houses. Marketing documents are printed more often on ink-
set or toner technology colour printers.

. Digitalization

Dropdown of runs, personalization of printed press products,
work performance speed, and good balance between price and
equipment output capacity are the major advantages of digital
printing. Digital printing cannot replace offset printing, but it
should be borne in mind that a part of clients will be enticed
thereby in the future.

3 Supplementary service to customer

Companies able to offer supplementary service to customers —
mail processing and delivery, maintenance of order processing
and performance systems, data base upkeep — already gain
current benefits, and will have even more remarkable
privileges in the future. Considerable investments are required
to render these services but those will certainly pay off in the
future.

. Diversity of materials

Paper is just one of the numerous printing materials. There is a
vast diversity of materials at present, in wrapping field
especially — various sorts of plastics, textile, wood, tin. This
should be reckoned with in the future.

. Growing performance speed

As runs shrink and customers’ demands for performance
speed grow, printing houses must be prepared for extremely
short terms of order delivery. Studies reveal that during 24
hours, 8% of printing and publishing orders are performed in
the world at this moment. Forecasts indicate that volume of
such orders is likely to grow by 30% in 2020.

. Full-range service

Clients ordering printing and publishing industry products
often expect printing houses to provide full range of service,
from design to distribution of the finished product. Moreover,
an obligatory requirement is a non-stop exchange of
information on the internet. Forecasts indicate that companies
capable of providing such service will have definite
advantages in the future.

. Triumphal procession of large companies

Rapid growth of large printing and publishing companies is
observed globally. The latest technologies are not appropriate
for small printing shops applying artisan approach. Small
companies will have to invent some extraordinary service, or
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perform exclusive orders with high specific weight of
handwork.

Experts of the sector hold the opinion that there are two issues
vital for further successful growth of the sector in Latvia:

1) reduced tax rate on books;

2) campaigning against shady economy.

Reduced tax rate on books is the most essential condition for
smooth development of publishing in such a small country as
Latvia is quantity wise. The sudden increase of VAT rate from
5% to 21% imposed in 2009 entailed bankruptcy of several
publishing houses and cut publishing of books for domestic
market for about 60%. In 2010, following the resolution on
reduction of the VAT rate (down to 12%, this time) the
situation improved substantially. This was an object-lesson
demonstrating that government support is required in form of
a reduced tax rate to preserve publishing of books in the
Latvian language.

The document published by Ministry of Economy ,,The
Informative Report on the Medium-Term Policy Directions of
Economic Recovery” set the major goals and activities aimed
at raising competitiveness of the whole national economy, and
creating of favourable business environment, including
improvement of tax policy mentioned by experts of the sector,
encouraging goods and services exports, and education. A big
problem is caused to the sector by the fact that university
degree in printing and publishing specialties cannot be
obtained in Latvia. Companies employ just a few professionals
having acquired their higher education at Moscow or Lvov
universities. The bulk of senior managers and engineering
personnel have gained their knowledge through self-education,
at various training courses arranged by equipment suppliers,
and during in-service training in production companies.
Companies of the sector deem campaigning against shady
economy to be an exceedingly important condition for normal
competition, and hence for successful development in the
future. For this purpose, a cooperation agreement was signed
between Latvian Printers’ Association and State Revenue
Service on enhancing of fair competition and payment of taxes
in the sector.

In overall, the Author draws a conclusion that the sector is
provided for any possibility to improve and develop in both
long-term and medium-term perspective.

VII. CONCLUSIONS

1. Printing and publishing, paper and paper products
manufacturing and computer design industries are not
listed among the priority or special support sectors by
the Ministry of Economy.

2. Printing and publishing, paper and paper products
manufacturing and computer design sector has
overcome the crisis well and it keeps growing
successfully.

3. Against the entire background of the manufacturing
industry of Latvia, printing and publishing sector, and
paper products manufacturing is at a stable place. In
2010, the sector’s turnover amounted to 137 mil. Ls or
7.2% from the total turnover of the manufacturing
industry, i.e., 1,922 mil. Ls.
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4.

The sector has a medium-level export potential with a
growing trend. In 2010, the sector exported 55% of the
production.

The major export markets of Latvian printing and
publishing industry products are the Western countries
with traditionally high quality level of the printed
works and the corresponding requirements — Norway,
Denmark, Sweden, Iceland, Germany, the Netherlands
etc.

For the sector to develop successfully in the future,
two issues are vital for Latvia: a reduced tax rate on
books, and campaigning against shady economy.

A major problem of the sector is the fact that higher
education in specialities of printing and publishing
industry is not available in Latvia.

Suggestions:

Ensure that Ministry of Economy includes printing
and publishing, paper and paper products
manufacturing and computer design industries into
the priority segment ,,Manufacturing industries with
a considerable investment in increase of added value
and export, and with a high growth and export
potential in the future”.
Employ actively results of the research performed in
the framework of the European Social Fund project
,Development Of Sectoral Qualifications System,
And Increasing The Efficiency and Quality Of
Vocational Education”, and resolve issues on
qualified labour force timely.
In order to provide sufficient number of well-trained
specialists to the printing industry of Latvia in the
coming years, purposeful work on vocational
orientation should be done; maintain collaboration
with manufacturing companies that would provide
appropriate apprenticeship and practice managers to
students who have acquired theoretical knowledge;
continue implementation of the project ,,Improving
of labour force qualification in Latvian printing and
wrapping sector” under the agreement signed
between Latvian Printers’ Association and the
Latvian Investments and Development Agency on
January 4th, 2011, enabling the sector’s companies
to provide training to their staff by using funds of the
European Social Fund beside their own financial
means.
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Inga Sina. Vidéja termina prognozes analize par poligrafijas, izdevéjdarbibas, papira un papira izstridajumu raZofanas un datordizaina nozares
problémam tautsaimnieciba

Darba mérkis ir veikt pétfjumu par poligrafijas, izdev&jdarbibas, papira un papira izstraddjumu razo$anas un datordizaina nozares lomu apstrades rtpnieciba,
noteikt nozares eksporta potencialu, nakotnes perspektivas un kavgjoSos faktorus. Pielietotas metodes: monografiska, dokumentu studéSana, aptauja, intervijas.
Autore secina, ka nozaré péc krizes ir atjaunojusies izaugsme. Nozares apgrozijums 2010.g.bija 7,2% no apstrades riipniecibas kop€ja apgrozijuma, kas liecina
par nozares nozimiguma pieaugumu.

Kopuma poligrafijas un papira izstradajumu razoSanu Latvija raksturo: augsta pievienota vértiba, moderna tehnika, spécigs eksporta potencials, prestiza
produkcija un kvalificéts darbaspéks. Uzskaititas priekSrocibas nosaka Latvijas poligrafijas nozares augsto eksporta potencialu. 2010. gada tika eksport&ti 55%
nozares produkcijas. Nozarei ir vid&js eksporta potencials. 2011. gada pirma pusgada raditaji lauj cerét, ka §is raditajs paaugstinasies un parsniegs 60%. Galvenie
Latvijas poligrafiskas produkcijas eksporta tirgi ir Rietumvalstis ar tradicionali augstu iespieddarbu kultiiru un attiecigam prasibam — Norvégija, Danija,
Zviedrija, Islande, Vacija, Niderlande u.c. Ka problému autore min, ka Latvija poligrafijas nozar€ iesp&jams iegit tikai vid€jo profesionalo izglitibu. Specialistus
sagatavo tikai Rigas Valsts tehnikuma Poligrafijas centra. Veiksmigai nozares talakai attistibai Latvija ir svarigi divi jautdjumi: pazeminata nodok]u likme
gramatam un cina ar &nu ekonomiku. Autore uzskata, ka veiksmigakai attistibai nozarei ir japanak nozares ieklauSanu Ekonomikas Ministrijas prioritaraja
segmenta ,,Apstrades ripniecibas nozares ar nozimigu ieguldijumu pievienotas vértibas un eksporta picauguma, ka arT augstu izaugsmes un eksporta potencialu
nakotng”.

HWnra lInna. CpegHecpounue nepcneKTHBBI: TPYAHOCTH B NOJUrpaduu U H31aTeJbCKOM Jelie, IPOM3BOACTBE GyMaru H 6yMasKHOi NPOAyKIUU H
NPOMBINLIEHHOCTH KOMIIBIOTEPHOTo u3aiina B JlaTBun

Llensio mccmenoBaHUs SABISIETCS ONpeneleHHe poieil oTpacieil momurpaduu, U3IaTEIbCKOH IEATENBHOCTH, IPOM3BOACTa OyMaru M OyMaKHBIX M3HENIHH U
KOMIIBIOTEPHOTO U3aiiHa B 00pabaThIBalOIIEel IPOMBIIUICHHOCTH, ONIPEIeNICHIEe SKCIIOPTHOTO HOTEHIHAIa OTPACiI, EPCIEKTHB B OyAyLIeM U 3aTpyIHIIOMNX
ux (aKTopoB.

Hcnons3yeMble METOIBL: MOHOTpadUUeCKUi, H3ydeHHe JHOKyMEHTOB, OINPOCHI, HHTEPBBIO. ABTOp NPHUILIA K BBEIBOAY, YTO OTpacib BOCCTAHOBHIA CBOIl poCT
nocie kpusuca. O6opot orpaciu B 2010 r. cocraBui 7,2% ot o6iiero o6opora 06padaThIBaOIICH POMBIIIICHHOCTH, YTO CBUJCTEILCTBYET O 3HAUUTEIBLHON
POJIH OTpACIIH.

B nenom nomurpaduio ¥ Ipou3BOACTBO OyMaKHBIX M3Aenuil B JlaTBUHM XapakTepu3yeT BHICOKas JOOaBIEHHAs CTOMMOCTb, COBPEMEHHAs! T€XHUKA, CHIbHBIN
9KCIIOPTHBIH IOTEHIHAI, IIPECTIDKHAS IPOXYKIMS U KBanupHUIUpoBaHHas pabodas cuia. [lepedncieHHble IPEeNMyIecTBa ONPENeISIIOT BBICOKHIT SKCIIOPTHBIN
noreHuyan nonurpapuueckoi orpaciau Jlarsuu. B 2010 rogy 06110 3KCIOPTUPOBAHO 55% MPOAYKIMU OTPACIIH.

Otpacinb MMeeT cpelHHH SKCIOPTHEINA NoTeHnman. [lokasarenn mepsoro momyroaust 2011 roma mo3BONISIOT HA#ESAThCS, YTO 3TOT IIOKa3aTelb YBEIUUHTCS U
npeBbicHT 60%.

['maBHBIE DKCIOPTHBIE PHIHKH monurpaduueckoil mpoxykuuu JlatBum — 3T0 3amafHble CTPaHbI C TPAJHIMOHHO BBICOKOW KYJBTYpPOil MEYaTHBIX paboT U
cooTBeTcTByromUM TpeboBanusM - Hopserus, [Janus, IlIBenus, Ucnanaus, I'epmannst, Hunepnanasl u ap. Kak mpobmeMy aBTop yHOMHHAeT BO3MOXKHOCTD
MIOJY9HTB TOJBKO CpenHee mpodeccroHanbHoe odpasoBanue B JlatBuu B oTpaciu nonurpaduu. CriennaincToB roToBAT ToJIbKO B IloimrpaduyaeckoM LeHTpe
Puxckoro I'ocynapcTBeHHOro TeXHUKyMa. [lJ1st yCIIENHOro JaibHEHIEero pa3BUTHs OTPAci B JIaTBUM )KU3HEHHO BaXKHBI JIBa BOIIPOCA:

MIOHIDKEHHAs! HAJIOTOBasl CTaBKa Ha KHUTH U O0pb0a ¢ TEHEeBOH YKOHOMHUKOIL.

ABTOp TpHAEPKUBACTCS MHEHWS, 4TO U1 OoJiee YCIENIHOTO pa3BHTHS OTpacib JODKHA MOOMTHCS BKIIOYCHUS OTPACIM B IIPUOPUTETHBIH CETMEHT
MunuctepeTBa 9KOHOMUKH «OTpaciy 00padaThiBaoIiell MPOMBIIUIEHHOCTH CO 3HAYMTEIbHBIM BKJIAJ0OM B MPUPOCT J0OABICHHON CTOMOCTH H JKCIIOPTa, a
TaKoKe C BBICOKUM IIOTEHIMAIOM POCTa U HKCIOPTa B Oy ymiem»
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